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These fashion lines for fashion marketing usually done online. ASOS is a British Cosmetic and fashion operated online. It focuses more on plus size curves and curvy dresses. Most of these dresses are only worn during parties and most suitable for young adults. The headquarters is in Camden town. The prices of these dresses are affordable and people usually access the market of these goods through marketing online. The ASOS online fashion sets an interim of group revenues which totaled to £481.7m. This is an increase from the previous revenue of 359.7m in 2013. During this time, the active customer base was about 8.2 m (Jürgens, 2002). 
According to Boohoo Curve, they deal with both me and women clothes at an affordable price. However, the growth revenue is expected to be 80% from the 60% of the previous year. They are in a position to grow and increase the customer base form online marketing and especially due to their marketing strategies where they quote that everything is of offer and that, buying a particular product, the customer will opt to purchase will result to saving money (Brenot, et. al.,  2019).
According to PrettyLittleThing brand is located in USA, they deal with the fashion of young peoples and celebrities both me and women clothes at an affordable price. However, the growth revenue is expected to be 150% from the 75% of the previous year. This is much attributed to their high investment in marketing their clothes. Apart from marketing, they ensure they promote their business to their customers. The PrettyLittleThing brand continues to increase their customer base since its business is diverted to international markets (Cunningham& Roberts, 2012).
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